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Abstract

India’s digital payments system -has evolved rapidly over the last
few years. This has been encouraged by various developments in information
and communication technology and by forward looking Regulatory and
Government policies. The trinity of near universal account penetration,
increasing smartphones penetration and low cost payments rails has led to a
never-before boom in digital transactions. For instance, since April 2016, UPI
has become synonymous to a rapid digital payment which has seen an
exponential growth trajectory and cross over 868 Cr transactions were
process in the month of Mar'23. This is further expected to grow 10x over the
next 3 years.

Keywords: Demonetization, Consumer Perception, Digital Payment, Digital
Wallet.

Introduction

; Digital payment is a way of payment which is made through electr(?nic devices over

iternet. Both the payer and payee use digital modes to send and receive money while

making digital payments. All the digital payment transactions can be completed through

online. It makes users very convenient and easer to make payments. W:t?: the recent trgnds

and advancement in technology, digital payment plays a vital role in our d'ally lives.

ﬂ’;:resting offers and benefits while using digital payment methods made an impact on
TS to switch to online payment rather than physical transaction.

The main l'e":lson\zzJ bfﬁmd the mcrease%'l digital transaction are case of usagle, {?s:nt_acr:
tf&l}sacﬁ?ns, convenience etc. Mostly the digital payments are done through i; ::ea:ing
re"}ces like computer, tabs, smartphones etc. The usage of smartphones are i
3udly, this has also paved the way for digital transactions. Banks are now enco gin

0 switch to online payment methods through their own mobile _?PP
t banking so that users can bring down the number of their bank visits.

‘ cal 3 ong the people. There

(in them that digital payment makes them spend more mor !
mi} digital payments lglrf: ur:'ls?;r::lured and also banks charges high cost for
tﬂftllons' Hence the digital literacy becomes a necessity-
' Dy 2 and Demonetization Drive

on : 016, Honorable
Prime o ¢ inauguration of the DigiDhan Mela' on

le to make

ship programme of e

M

aresulted in the ‘Digital India’ programme, which is a flag
ment of India with a vision to transform

the nation into a di

ey

' . lied Research —
InternaTional Journal of INnovaTive PRACTICE And App

Page No. : 229



ISSN No : 2749-8978

\/
society and a knowledge economy. To achieve “Faceless, Paperless, Cashlesg Status ig
the goal of Digital India.

The ambitious drive to shift from a cashbased to a digital economy saw a strong push iy

the form of demonetization in 2016, which accelerated this transition by 9.3 Vears,

Since then, the Government of India has under. . o

a) Firstly, Promotion of digital payments has been accorded highest Priority by th,
Government of India to bring each and every segment of our country under the
formal fold of digital payment services. The vision Is to provide facility of Seamlegg
digital payment to all citizens of India in a convenient, easy, affordable, quick ang
secured manner. ' . o e

b) Secondly, Government is also working on mncentivizing digital tran
providing various tax and non-tax benefits to customers and merchants,

¢) Thirdly, Citizens have been provided multiple options to make digital transactiong,
A dedicated Digidhan Mission’ has

Reen set up for building strategies and
approaches in collaboration with all stakeholders to promote digital Payments ang
create awareness.

Some of the reforms undertaken in digital payments are:-

Banking from anywhere, expanding the base of financial inclusion
Subsidy to end beneficiary’s account

Use of next-gen technologies

Scaling-up the merchant acceptance infrastructure
Incentive schemes for customers and merchants
UPI referral and cashback schemes
Digital literacy and awareness.
Next Generation Payment Platforms

The Government of In

sactiong by

* Unified Payments Interface (UPI) and
System (BBPS) in 2017

* National Comm

on Mobility Card NCMC) - One Nati in 2019.
Objective of the study ( ) - One Nation One Card in

The objective of the Paper is to understang the level of adoption of digital payment
modes of consumers and their view about the various attributes of digital payments.
To understand the overall ado

ption of Tespondents aboyt digital payment modes.
* To understand the level of convenience faceq by respondents.
* Tounderstand the Perception about the Seécurity of digital payment modes.
: $o un(cilerstang Ee frequency of digital payment usage of the respondents.
o nderstand the influence of de i igi ERIP
Review of ltenoy Mmographic factors on use of digital paym

o imi i d
2 gl}xmsh Vohra anc.1 Kingshuk Hazra (2018] in their paper “The state of E'wane:)slgniﬂ
: xgl_tal Payments in India in 2018~ conducted g survey in the last quarter = ien“ai’
ndian metrog — Mumbaj, Delhj- NCR, Kolkata, Bengaluru, Hyderabad, g the

Ahmedabag Pune Indo : studie
: ? re, Lu aper
. irequency, Preferecnce, growth e cknow & Ranchi, The pap ol

8 etc. of various digital paymemt m
N. Ramyg » Dr. S.A, Mohamed A} (2018) in the paper “A Study On Public
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Y Auto read of OTP.

Paytm
Transferring money instan

iewed, Refereed Scholarly Quarterly Researcly Journal
NA

tomers’ Acceptance of Electroni

inants © 2 onic Payment :

g ctor — A Study (_201:4) — a paper by Sanghita Roy, D?ysitedn; in Indian

pan od the factors for cont_nbutmg growth of E- payment system t'o ;1 gjit Sinha,

S ntive customer COl'lven}‘llence antﬁ legal framework. ¢ Ihhovation;

inc€ L singh Shubham in their paper “Securitv in Dici

: uma_r ’ cunty inD o

yivek K at the Government and RBI as well as cyber seélglllfiz:ly lcaa?}?r:l;i!: (201?’

must be

ed by updating the cyber security framework.
payment Modes in India |
e several mode of digital payment available in India. These are:

e or mobile wallets: They are used via the internet and throu
appijcatio ns. Money can be stored on ﬂ}e app via recharge by debitili iﬁﬁﬂgz
= net-banking: Consumer wallet limit is Rs. 20,000 per month and the merchant
oallet limit is Rs. 50,000 per month after self-declaration and Rs. 100,000 after
KYC verification. ° ,

ds: Pre-loaded to individual’s bank account. It is similar to a gift

Prepaid credit car
s can make urchases usin
card; customers P g BusinesaToday.fn

funds available on the card -and not on I
porrowed credit from the bank. Can be [B)YG&E‘?.%}W%?#&}MNSACTESES

recharged like a mobile phone recharge, Up ..., —
¢t Miren 220 8193

to a prescribed limit.

Debit/RuPay cards: These are linked to an =
individual’s bank account. Can be used at 2
shops, ATMs, online wallets, micro-ATMs, ! \
and for e-commerce purchases. Debit cards rrvre R 20m B <t )

Soeran Mamarre St afinc L

have overtaken credit cards in India. The

number of debit cards in December 700 1 DA g P
increased to 630 million compared to 22.75 in 2014.
AEPS: The Aadhaar Enabled Payment System Uuses the
identification number to allow bank-to-bank transactions at
include balance enquiry, cash withdrawal, cash deposit, and
fund transfers. :
USSD: Stands for Unstructured Supplementary Service Data based mobile banking.
It is linked to merchant’s bank account and used via mobile phone on GSM network
for payments up to Rs. 5,000 per day per customer.

UPL: The United Payments Interface (UPI) envisage
ingle mobile ap

multiple bank accounts onto a Sin plication P
le banking features, ensures seamless

fmpatlng bank). Merges multip
D g, and merchant payments. It facilitates poP fund transfers.
igital Payment
Modes
tly to the b

12-digit unique Aadhaar
PoS. AEPS services
Aadhaar to Aadhaar

tem that powers

latform (of any
fund

s being a syS

account Safe to store custom
word feature

launched an app pass :

to ensure the money is safe even if the custcurnf:}l;l‘_m b
misplace his/her phone. A customer
without a Smartphone.

roppcd.

Picking up the transaction where it d
s phones Shows transaction

Send money to other mobile

\ history // ,
A

; h
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e otions through e wallets:
" Following are some other advantages of malking transactions throug

e Il'lll‘(:-(jl.ltttiéjli iil; M-Wallet lor.(:usy sto-rmg and tranSaCtion“(“)‘f"
4 e moncey [natant recharge w‘n.hout sign-up. ,Encfypted iy
hi;rhl.y‘; secured  transactions, User friendly Mobia
application. T T i
e - | "Fastest among all the digital wallets. CitrusPay wallet oo
5 | Citrus astest '
and discounts

: digital wallets hold the amount in the c]cctromf: form so as to ease the

Y 2:;:3n::::nt::0$;:l where users can make online payments without entering any carq

b) (lj!:(:;:ltf use: As digital wallet is like one click pay wn:hou;n. ﬁll(hgg .dcltallsuabout card vig
card number and passwords every time, It allows user to Iin .lglt_a wallet to accounty
and pay right away so that the consumers face no issues to enter the details every time
a transactionghappen, )

¢) Security: there is a good amount of security when paymcr}ts are made t.hrough e
wallets since the wallet does not pass the payment card details to the website, Thege
virtual wallets allow users to lock their wallet. -

d) Convenient and information stored under ome roof: As digital wallets helps to
climinate need to carry the physical wallet they are highly convenient. Also a better
management is possible as there is synchronization of data from multiple platforms like
bank accounts, credit and debit cards, mobile accounts and billing portals,

¢) Attractive discount: Cash back and discounts are being offered by most of the players
along with providing offline wallet balance top up known as 'Cash Pickup' service. This
service is being offered by Mobikwik that will facilitate cash to be directly added to

MobiKwik wallet where consumers of even smaller towns can be benefited.
Methodology

The present study is carried out in shimoga district and 300 consumers are selected
by }mi.ng simple random sampling method. The percentages are calculated to understand
socio-cconomic status of consumers and mean and standard deviation are worked out for

perception of consumers towards digital payment. The t-test and ANOVA (Analysis of
Variance) test are done to inspect di

flerence between socioeconomic status of consumers
and their perception towards digital payment. The multiple regression is carried out to
analyze the influence of perception of consumers towards digital payment on rate of
adoption of digital payment.
Results and Discussion

1. Socio-Economic status of consumers :
. The socio-economic status of consumers was examined and the results are shown
in Table-1. The resul r cent of consumers are males, while, 42.33 pef
cent of them are fe nt of consumers belong to age group of 26 ~ 39
years followed by 36 - cent), less than 25 years (20.67 per cent), 46 - 55
years (10.67 per cent) and more than 55 years (8,00 per cent). Subhash Bhagavan Kommind

results imply that 35.00 per cent of consumers &/

0 e by less
Rs.25,000(33.67 per cent), 1{:3..’35,00%r P o001 = Re:35,000 followed by

’ ore
Rs.45,000(9.33per cent) and Rs.45,000(18.33 per cent) and m
cent of them are unmarried.

67 per
of consumers are married, whereas, 23

76.33 per cent
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! Table-l. Socio_ECOn W
conomic Status Omic Statug 0 Al

_— f
g /éocio—__ﬁj ________ N of%onaume,s
! / W
i :"'a‘ﬂdar 300 0/°
emalS W 57.67
age 0700 ears 42
an 25 yea %
fess rs o2
2- 22 ﬁzrs 79 26.33 103 20.67
16- 551 gzaf * 3552 26.33
e a2 10.67
gecondary 41
Higher if‘i’“dm = 69 53.67
Graduationl . 105 3.00
post Graduation P 85 35.00
Occupation 2833 |
government Employees 93
private Employees 102 hn
Businessman “iige 34.00
Professional 48 ig'oo
| Retired 21 7 &?00
Monthly Income '
Less than Rs.25,000 101 33.67
Rs.25,001 - Rs.35,000 116 38.67
Rs.35,001 - Rs.45,000 55 18.33
More than Rs.45,000 28 9.33
Married 229 76.33
Unmarried 71 23.67

Perception of consumers towards digital payments
The perception of consumers towards digital payment was examined and the results
are shown in Table-2. :

Table-2. Perception of Consumers towards Digital Payment

Standard
Perception Mean | peyiation
T L 0.73
%;@P_am!s superior than conventional payment modes 351;52; 0.89
b 1l payment saves cost and time for my financial transactions 3.92 0.91
! D E ayment is convenient to me 3.94 0.90
Digita) ayment is easier to make my financial transactions 3.35 0.62
- Payment is saf| d d 0.65
D e and secure 3.33 -
Dy RaVment s user friendly ——— 388 | 087 |
- | Digita dyment is delay in its processes ___3_§§_________Q_9_5____
‘ Digita dyment protects my privacy WREG- S0 o S ___§_3.1__-—-—-Q—-79“'_'
| DiEital ;ay]:int has loe level risk —ventional payment 4.08 WA
| il ent is hij i mparing to cO :
| tthods highly efficient comparing : .monvennonal

The co ith digital pa " 1] transactions, digital
et magey, i e aaves cost and time for thef B988E Ty grancil
f trazlmen is CO,nvegr:ientp agwmt:ge ;av digital payment is easler gnt orotects their privacy

: (o] . N

Sac i o, digital paym thods, while,
Ctiong, digital payment is delay in its prbee=ar=; %Icntional Payme:t = ser friendly

g g - Neutral with digi t is safe nts
gital paymen al payments
Soci, Eo Payment has low level of risk. erception towards g(ijstto\sards digital
Onomje status of consumers and their pé’ their perce}}:ment s divided in to

T istri asis 0 i
DQYMent Ii:e distribution of consumers on th:pgon about digital P4

Shown in Table-3. The level of perc Applied Research
. ¢ And ApP '
INTernaTional Journal of INNOVATIVE PRACHCH
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andard Deviation. The mean v alue

. ean * St
low, moderate and high respec_:tl\fely 'bs.f%c; on M
is 38.57 and the standard deviation 18 4. o Basis of Their Perception towards Digita

on th
Table-3. Distribution of Consumers
payment Number of Consumers “

Level of Perception toward 7
149 %
300

Total g
f consumers perceiwve at the level

qlustrate that 49.67 per cent O o

.Thet 1;22?3: (:]111:133.1 payment at moderate level followed by low !evel (29.09 per ceny)

EEZIC?EUE?WC;] (21.33 per cent). To examine the difference betwcentsoc:io:ﬁ%rixmc Statu's of

consut;g'lers and their perception towards digital payment, the t-test an (Analysis of

inTable-4.
Variance) test were done and the results are ‘shown in ; ‘
Taaﬂl;ll?-’lzi-. )Di_fference between Socio-Economic Status of Consumers and Their Perception

towards Digital Payment Vaiae/

Particular FValue Sig
Gender and Perception towards Digital Payment 17.426 .000
Age Group and Perception towards Digital Payment 22.864 .000
Educational Qualification and Perception towards Digital Payment 20.910 .000
Occupation and Perception towards Digital Payment 21295 .000
Monthly Income and Perception towards Digital Payment 23.508 .000
Marital Status and Perception towards Digital Payment 19,352 .000

The t-values and F-values are significant at one per cent level exhibiting that there
is significant difference between perception towards digital payment and socio-economic
status of consumers.

INFLUENCE OF PERCEPTION OF CONSUMERS TOWARDS DIGITAL PAYMENT ON RATE
OF ADOPTION OF DIGITAL PAYMENT

To analyze the influence of perception of consumers towards digital payment on rate
of adoption of digital payment, the multiple regression was used and the results are shown
in Table-5. The coefficient of multiple determination (R2 ) is 0.65 and adjusted R2 is 0.63
showing the regression model is good fit. It is apparent that 63.00 per cent of the variation
in dependent variable is contributed by the independent variables. The F-value of 27.452 is
significant at one per cent level justifying the model is significant.

Table-5. Influence of Perception of Consumers towards Digital Payment on Rate of
Adoption of Digital Payment

Regression
Perception g = >
Coeflicient teaine —’ii-—'"’
: Intercept 1.016 12.174 000
uperiority (X1) 612 , 8.690 000
. . - - __-—.-———--_"’
Cost and Time Savings (X2 . 531 6.985 000
Easmfass (X4) . 474 6.060 000
User Friendly (X6) 491 6.452 000
Protection of Privacy .449 5.985 000
Efficiency (X10) .594 ** 8,462 ' 0
e 594 8.462 5
The superiority, efficiency, safe and ime S8,
. . , i secured, c ient, cost and tme
lslisg@::iﬁf:ainﬂdm E asiness and protection of privacy of d?girzlmgz)fmcent are positve! afiﬁ
in i i igi :
i y intluencing the rate of adoption of digital payment among consumers gt.on
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r 2016. Demone 1 uge growth o T. Nar :
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as an alternative to cash for Indian consumers que platform for adgpp.® 1
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